Business

Sweet Briar’s Most Popular Major

TOM SCOTT, Ph.D., chair and assistant professor, business department

n just six years, the Sweet
Briar business program
has evolved from a busi-
ness certificate program
fo the largest major on
campus. It is a tribute to the
entire faculty, full- and parttime,
adjuncts, and administrators
that were involved during this
period that the program was
able to experience such dramatic
growth. At the beginning of the
2008/2009 academic year, the
business and economics depart-
ments were separated, and the
stand-alone business program
installed its first chairperson. The
depariment, already committed
fo experiential leamning, is now
placing more emphasis than ever
on Gpp}ying critical Thinking skills,
business knowledge, and friple
bottom line* focus to real business
scenarios. Students now have the
opportunity to create and start
their own business with the guid-
ance of the department.

*The triple bottom line (a.k.a. people, planet and profit)
refers to an expanded, and increasingly accepted, measure
of comorate success that incorporates not only economic,
hut ecological ond social factors os well.
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The Experiential
Approach

Sweet Briar provides multiple opportuni-
ties for students to apply their critical
thinking skills to all aspects of business
in real-world settings. Experiential learn-
ing currently plays a large role in many
courses, including marketing, marketing
research, negotiations, ethical leadership,
management lab, finance, investments,
and senior seminar. While the curriculum
is still changing to offer additional expo-
sures for students, below are some exam-
ples of the current opportunities provided
to students.

Management Lab

The first exposure students have is typi-
cally during their freshman or sophomore
year, when they participate in the manage-
ment lab. This course requires students to
develop an idea for a fundraising event
(typically held on campus), plan and mar-
ket the event, secure the resources, carry
out the plan, make money for the cause,
and report back to senior staff. Past proj-
ects, which have included a fashion show,
a battle of the bands, a pie-your-professor
event, a Sk run, a silent auction, and so
on, have collectively raised $15,050 over
the past three years for causes that include
Habitat for Humanity, Susan G. Komen
Foundation, Make a Wish Foundation, and
Operation Smile. This year’s fall projects
include the development and sale of an
alumnae cookbook and a pie-your-
favorite-senior event.

Finance
The department is taking a new approach
to finance that requires students to gain an

in-depth knowledge of Microsoft Office
Excel, an important tool in the business
world today. Students will continue to
learn financial staples such as time value
of money, the basics of stocks and bonds,
financial projections, cost of capital, cash
budgeting, and risk-reward tradeoffs. The
new approach will also require students
to produce pro forma financial statements
for a business and perform scenario analy-
sis based on several sets of assumptions.

Investments

This semester’s principles of investments
course introduces students to data driven
investment principles and stresses the
importance of consistently applied rule-
based decisions on Wall Street. The class
is working with Robert Fischer, author
of The Naked Portfolio Manager, and an
investment advisor and industry thought
leader with over twenty vears of experi-
ence managing portfolios for affluent
families. With high-level guidance from
Fischer and Scott, each student will
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